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CITATIONS

conversation

peer recognition/credit

criticism

payment of intellectual debt

marketing your own research

…count equally

friendship services 



Number of citations in subject dependend
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“The Matthew effect in science”
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“To those who have, 

shall be given”

Citation

distribution

highly skewed



Which number determines impact ?

Arithmetic Mean?

Median?
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To compensate for the long tale the h-index was 

introduced (Hirsch, 2005)

A scientist has index h if h of his/her 
publications have at least h citations each ... 
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h=4
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+ measure for both the productivity and number of citations 

+ avoids the ‘long-tail problem’ 

But… 

- Counts each citation equally 

- Value differ depending on sources 

- Can be frustrating for young career researchers 

The h-index :
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• IF is a measure of how often an article in a 

given journal has been cited per year on 

average 
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Journal Impact Factor



A: the number of citations in a given year of items 

published in the previous 2 years 

B: the number of articles published in the same two 

years 

A = 900+600 = 1500 

B = 140 +160 = 300

Impact Factor = A/B

IF = 1500/300 = 5 2014 2015 2016 Year



+ To get cited takes time – Impact Factor gives immediate proxy 

But…

- Most articles don’t get cited 

- Number of citations is field dependent 

- Manipulable

(WoS trademark) 

Journal Impact Factor:
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…and how to make your work more visible
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directly
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Janica Chavda, and Anika Patel Br J Gen Pract 

2016;66:e59-e61

The Altmetric donut. 
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Thank you!


