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Whatós the Plan? 

Climate change in the media:  

Why should we talk about this? 

 

The Research Field: Development,  

Foci, and Gaps  

 

Where have we been? Main findings 

 

Where should we be headed?  

Avenues for future research 

 

Conclusion: The Promise of LingClim  
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Introduction 

Climate change in the media: 

Why should we talk about this?  
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Climate change is an āunobtrusiveó issue é 

é  complex,  

Nature 2010 
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Climate change is an āunobtrusiveó issue é 

é  complex, large-scale, 

IPCC 2014 (2007) 
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Climate change is an āunobtrusiveó issue é 

é  complex, large-scale, with major 

implications in the future 

 

DARA 2013 
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é which many people experience via media  

é  complex, large-scale, with major 

implications in the future 

 

é  it is an Ăunobtrusiveñ issue, and 

therefore, media communication  

about climate change is important 
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The Research Field 


