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Climate change is an ,unobtrusive’ issue ...
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Climate change is an ,unobtrusive’ issue ...

. complex, large-scale,
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Climate change is an ,unobtrusive’ issue ...
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... which many people experience via media

. complex, large-scale, with major
implications in the future

. itis an ,,unobtrusive‘ issue, and
therefore, media communication
about climate change is important

"From which sources do you get information about climate change?"
N =3000
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The research field ...

Routledge

Environmental Communication, 2014
Taylor & Francis Group

Vol. 8, No. 2, 142-160, http://dx.doi.org/10.1080/17524032.2014.914050

Media Representations of Climate
Change: A Meta-Analysis of the
Research Field

Mike S. Schafer & Inga Schlichting
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The research field ...

... has expanded

over time
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The research field ...

All 1957-1989 1990-1999 2000-2010
(n = 273) (n = 67) (n = 129) (n = 236)

... has expanded

Europe 394 373 36.2 40.9

over time UK 16.1 149 10.8 16.0
Germany 4.0 6.0 54 34

France 3.6 4.5 4.6 3.8

Sweden 2.9 1.5 1.5 34

... diversified itself in terms Russia 22 1.5 3.1 25
. Others 10.6 9.0 10.8 11.8

of the analysed countries, ' north America 28.1 448 34.6 23.6
USA 19.3 299 238 15.6

Canada 6.9 134 8.5 6.3

Mexico 1.8 15 2.3 1.7

Asia 14.2 6.0 13.8 15.6

India 3.3 0.0 2.3 34

Middle East 2.6 1.5 2.3 3.0

China 2.2 0.0 2.3 2.5

Japan 1.8 30 31 1.7

Others 4.4 1.5 3.8 5.1

Oceania 9.9 104 9.2 10.1

Australia 5.8 6.0 6.9 6.3

New Zealand 2.9 4.5 1.5 2.5

Others 1.1 0.0 0.8 1.3

Latin America 4.4 0.0 1.5 5.1

Brazil 1.5 0.0 0.8 1.7

Argentina 1.1 0.0 0.8 1.3

Others 1.8 0.0 0.0 2.1

Africa 4.0 15 4.6 4.6

- South Africa 2.2 1.5 2.3 2.5

Others 0.0 2.3 2.1
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The research field ...

All 1957-1989 1990-1999 2000-2010
(n = 273) (n = 67) (n = 129) (n = 236)

... has expanded

Europe 394 373 36.2 40.9
over time UK 16.1 149 10.8 16.0
Germany 4.0 6.0 54 34
France 3.6 4.5 4.6 3.8
Sweden 2.9 1.5 1.5 34
... diversified itself in terms Russia 22 15 3.1 25
. Others OO - e s 11.8
of the analysed countries, «Forth America 28.1 448 34,6

Ubﬂ 10 2 100 4%
Canada 6.9 134 8.5 6.3
Mexico 1.8 15 2.3 1.7
Asia 14.2 6.0 13.8 15.6
India 3.3 0.0 2.3 34
Middle East 2.6 1.5 2.3 3.0
China 2.2 0.0 2.3 2.5
Japan 1.8 30 31 1.7
Others 4.4 1.5 3.8 5.1
Oceania 9.9 104 9.2 10.1
Australia 5.8 6.0 6.9 6.3
New Zealand 2.9 4.5 1.5 2.5
Others 1.1 0.0 0.8 1.3
Latin America 4.4 0.0 1.5 5.1
Brazil 1.5 0.0 0.8 1.7
Argentina 1.1 0.0 0.8 1.3
Others 1.8 0.0 0.0 2.1
| Africa 4.0 15 46 46
South Africa 2.2 1.5 2.3 2.5

Others 0.0 2.3
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The research field ...

All 1957-1989 1990-1999 2000-2010
(n = 273) (n = 67) (n = 129) (n = 236)

... has expanded

Europe 394 373 36.2 40.9
over time UK 16.1 149 10.8 16.0
Germany 4.0 6.0 5.4 3.4
France 3.6 4.5 4.6 38
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The research field ...

All 1957-1989 1990-1999 2000-2010
n =199 n=230 n =66 n =155

has expanded ( ) ( ) ( ) ( )
. Print media 67.5 85.1 835 66.9
over time National newspaper 41.0 53.2 522 41.6
Regional newspaper 12.0 6.4 149 13.4
Magazines 7.5 17.0 119 5.1
. L. . . Print other 6.0 6.4 3.0 6.4
diversified itself in terms Newswire 1.0 2.1 15 0.6
H TV and Radio 15.5 14.9 104 16.6
of th_e analysed countries, TV News o s 104 P
media TV Other 3.5 2.1 0 3.8
Radio 2.0 0 0 2.5
Film/documentary 1.5 0 0 1.9
Internet 17.0 0 6.0 16.0
Media websites 5.0 0 0 6.4
Social media 4.0 0 0 4.5
Search engines 3.0 0 1.5 3.2
0 4.5 1.3

Websites of NGOs 3.0
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The research field ...

All 1957-1989 1990-1999 2000-2010

n =199 n=30 n =66 n =155

. has expanded ( ) : ) ( . ( )
; Print media 67.5 85.1 835 66.9
Regional newspaper 12.0 6.4 149 13.4
Magazines 7.5 17.0 11.9 5.1
; . ; . Print other 6.0 6.4 30 6.4
diversified itself in terms Newswire 1.0 2.1 15 0.6
H TV and Radio 155 14.9 104 16.6
of th_e analysed countries, TV News o s 104 P
media TV Other 35 2.1 0 3.8
Radio 2.0 0 0 2.5
Fj - ™ o = 19
Internet 17.0 0 6.0 16.0
£ Tt el 0 L 0.4
Social media 4.0 0 0 45
Search engines 3.0 0 1.5 32
0 45 1.3

Websites of NGOs 3.0
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The research field ...

All 1957-1989 1990-1999 2000-2010

has expanded (n =199) (n = 30) (n = 66) (n = 155)
over time Print media 67.5 85.1 83.5 66.9
National newspaper 41.0 53.2 52.2 41.6
Regional newspaper 12.0 6.4 149 134
Magazines 7.5 17.0 119 5.1
: e : . Print other 6.0 6.4 3.0 6.4
diversified itself in terms Newswire 10 21 15 06
of the analysed countries, TV and Radio 15.5 149 104 16.6
. TV News | 8.5 12.8 104 8.3
media TV Other * 35 2.1 0 38
Radio 2.0 0 0 2.5
Film/documentary 1.5 0 0 1.9
. Internet 17.0 0 6.0 16.0
but gaps & analytical Media websites 5.0 0 0 6.4
: Social media 4.0 0 0 45
Cha”enges remain —= TV Search engines 3.0 0 15 32
is under-researched Websites of NGOs 3.0 0 45 1.3
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The research field

has expanded
over time

diversified itself in terms
of the analysed countries,
media

but gaps & analytical
challenges remain - TV
is under-researched,
there is a ,Western‘ bias
and a focus on
,;yesponsible’ countries

Table 5. What types of countries have been analyzed?

Responsibility
Ten countries w1th the largest total CO, emissions (in order from highest to lowest: China

USA, India, Russia, Japan, Germany, Canada, Iran, UK, and South Korea; according to
United Nations Statistics Division (2013)).

All 38 Annex-B countries to the Kyoto protocol (in alphabetical order: Australia, Austria,
~ Belgium, Bulgaria, Canada, Croatia, Czech Republic, Denmark, Estonia, Finland, France,
Germany, Greece, Hungary, Iceland, Italy, Ireland, Japan, Latvia, Liechtenstein, Lithuania,
Luxemburg, Monaco, Netherlands, New Zealand, Norway, Poland, Portugal, Romania,
Russia, Slovakia, Slovenia, Spain, Sweden, Switzerland, UK, Ukraine, and USA; according
to United Nations Framework Convention on Climate Change [UNFCCC] (2013)).

Vulnerability

All 31 countries acutely threatened by climate change (in alphabetical order: Afghanistan,
Armenia, Bolivia, Bosnia and Herzegovina, Cambodia, China, Croatia, Cuba, El Salvador,
Gambia, Georgia, Greece, Guyana, Hungary, Iran, Lithuania, Mauritius, Moldova,
Morocco, Mozambique, Namibia, Nicaragua, Peru, Portugal, Romania, South Africa,
Spain, Tajikistan, Uruguay, Vietnam, and Zimbabwe; according to DARA Vulnerability
Monitor (2013)).

Ten countries most affected by negative impacts of climate change between 1992 and 2011
(in order of risk from highest to lowest: Honduras, Myanmar, Nicaragua, Bangladesh,
Haiti, Vietnam, DPR Korea, Pakistan, Thailand, and Dominican Republic; according to
Climate Risk Index, see Harmeling and Eckstein (2013, p. 6)).

5.2

0.0
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The research field

has expanded

Table 5. What types of countries have been analyzed?

over time
%
. L ] . Responsibility
diversified itself in terms Ten countries with the largest total CO, emissions (in order from highest to lowest: China, 56.2
: USA, India, Russia, Japan, Germany, Canada, Iran, UK, and South Korea; according to
of th_e an alysed countries, United Nations Statistics Division (2013)).
media All 38 Annex-B countries to the Kyoto protocol (in alphabetical order: Australia, Austria,  78.8

but gaps & analytical
challenges remain - TV
is under-researched,
there is a ,Western‘ bias
and a focus on
,;yesponsiblef countries,
but not ,vulnerable‘ ones

Belgium, Bulgaria, Canada, Croatia, Czech Republic, Denmark, Estonia, Finland, France,
Germany, Greece, Hungary, Iceland, Italy, Ireland, Japan, Latvia, Liechtenstein, Lithuania,
Luxemburg, Monaco, Netherlands, New Zealand, Norway, Poland, Portugal, Romania,
Russia, Slovakia, Slovenia, Spain, Sweden, Switzerland, UK, Ukraine, and USA; according
to United Nations Framework Convention on Climate Change [UNFCCC] (2013)).

Vulnerability

All 31 countries acutely threatened by climate change (in alphabetical order: Afghanistan,
Armenia, Bolivia, Bosnia and Herzegovina, Cambodia, China, Croatia, Cuba, El Salvador,
Gambia, Georgia, Greece, Guyana, Hungary, Iran, Lithuania, Mauritius, Moldova,
Morocco, Mozambique, Namibia, Nicaragua, Peru, Portugal, Romania, South Africa,
Spain, Tajikistan, Uruguay, Vietnam, and Zimbabwe; according to DARA Vulnerability
Monitor (2013)).

Ten countries most affected by negative impacts of climate change between 1992 and 2011
(in order of risk from highest to lowest: Honduras, Myanmar, Nicaragua, Bangladesh,
Haiti, Vietnam, DPR Korea, Pakistan, Thailand, and Dominican Republic; according to
Climate Risk Index, see Harmeling and Eckstein (2013, p. 6)).
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We‘ve been to many interesting places

. ] Der Spiegel 33/1986
Stakeholder Communication and

Agenda Building DER SPIRGEL

« different modes of agenda building with
prominent involvement of scientists:
successful scientific agenda building in
GER, persistant ,climate denial machine”
(McCright & Dunlap 2011) in US

b "’*W'h’m ‘i

‘im it_

melzd, Traibhaus Effeks

DIE KLIMA-KATASTROPHE

ORGANIZED CLIMATE
CHANGE DENIAL

RILEY E. DUNLAP AND AARON M. McCRIGHT
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We‘ve been to many interesting places

Stakeholder Communication and
Agenda Building

« different modes of agenda building with Between Consensus B
prominent involvement of scientists: and Denial: Climate  copuenininnlnss
successful scientific agenda building in Journalists as Interpretive e
GER, persistant ,climate denial machine® ommenity
(McCright & Dunlap 2011) in US

Michael Briiggemann' and Sven Engesser! 3
. . 5
,Climate Journalists* 45 -
. . . . . . « 4 |
 professionalization of ,climate journalists 35 -
who mostly share IPCC positions 3
25
2
; 1N
1 T T T T

Global Warming
exists
It's man made
It's a major
problem
Emissions
reduction needed
Skeptics:
important
perspective
Skeptics:
scientifically

sound
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We‘ve been to many interesting places

Stakeholder Communication and
Agenda Building

« different modes of agenda building with

prominent inV_Olve_ment Of SCientiS_tS: . "Fromwhich sources do you get information about climate change?"
SuCCeSSfUI.SCIentIfI.C agenda bu”dlng I.n e 0% 10% 20% 30% 40% 50% 80% 0% 80% 90% 100%
GER, persistant ,climate denial machine”
(McCright & Dunlap 2011) in US v L
Radio
»Climate Journalists* Tabloids
 professionalization of ,climate journalists” Daily Newsp
who mostly share IPCC positions
Weeklies
The Audience: Use and Effects niemet
* media as important & trustworthy sources Family/Friends

of information about climate change

\ W daily/weekly M monthly @ several imes/yr & less often Onever W DKI/NA \
- - = i) oOTETTTT Y

souna
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We‘ve been to many interesting places

Sampei & Aosagi 2009

Stakeholder Communication and g 700

Agenda Building gt /,W\
. AT . - |/ —o— Articles on global

- different modes of agenda building with 3 i S
prominent involvement of scientists: 2 e .
successful scientific agenda building in £ 3w 7 e B
GER, persistant ,climate denial machine o 200 WYLA program
McCright & Dunlap 2011) in US £ 100
fHecra Pt R R

»Climate Journalists* ERIES R SEL S

Fig. 4. Coverage by three major national Japanese newspapers of key terms on

° profeSS|onaI|Zat|0n Of ”Cl|mate Jou rna“sts“ gl?bal warming and from the Japanese national campaigns.
who mostly share IPCC positions

30
. 25
The Audience: Use and Effects f 20 Sl
- media as important & trustworthy sources g o genermopee
of information about climate change & 10
« agenda setting effects, cognitive effects; | ©
but limited or no discernible attitudinal and 5

behavioral effects

Fig. 7. Response rates for the two sub-categories of the ‘environment’ response,
‘global warming’ and ‘general topics’.
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CC s arelevant media issue around the world

Media attention in 27
Countries over 15 Years

using quality print media,
1996-2010

approx. 150,000 articles

measuring percentage of
entire coverage that
mentions CC

using complex search
strings and extensive
manual cross-checks

Contents lists available at ScienceDirect

Global Environmental Change ? \
ha o

r.com/locate/gloenve!

| homepage: www.elsevie

journa

d: A comparative (!)mmm
i ion for climate change around th_e world
Media e e in 27 countries

analysis of newspaper coverag
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CCis arelevant media issue around the world

Media attention in 27

Countries over 15 Years

attention rises in all
countries, particularly
since mid-2000s

overall attention levels
comparatively high (e.g.
compared to ,genohype*
(Racine et al. 2006))
pronounced peaks
around certain events,
particularly COP 15 in
2009
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What drives media

attention for climate

change? Explaining issue
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Media coverage is triggered mainly by socio-politics

Triggers of media _avs | e | o

attention for climate

change

« time series regression
models explaining
amount of issue attention

« for Australia, Germany,
India
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Media coverage is triggered mainly by socio-politics

Triggers of media

attention for climate

change

« time series regression
models explaining
amount of issue attention

« for Australia, Germany,
India

« explanatory factors:
»problem indicators®,

Internat. Extreme Weather

Domestic Extreme Weather

Domestic Temperature

Political Research Quarterly
Explaining Media and Congressional ey of st 1000
. . Reprints and permission: hetpiwww
Attention to Global Climate Change, sgepb comouralPermisions
1969-2005: An Empirical Test of 'é"é’;“gé““"“‘”

Agenda-Setting Theory

Xinsheng Liu,' Eric Lindquist,' and Arnold Vedlitz'
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Media coverage is triggered mainly by socio-politics

Triggers of media

attention for climate
change Domestic Extreme Weather

« time series regression Domestic Temperature

models explaining UNFCCCCOPs
amount of issue attention UNCED Rio (+x) Summits

« for Australia, Germany,
EU / APP Summits

Internat. Extreme Weather

India

«  explanatory factors: G8 Summits
»problem indicators®, Gleneagles Dialogue
-key events”, IPCC Assessment Reports

Stern Review

Cultural Events
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Media coverage is triggered mainly by socio-politics

Triggers of media

attention for climate
change Domestic Extreme Weather

« time series regression Domestic Temperature

Internat. Extreme Weather

models explaining UNFCCC COPs
amount Of-lssue attention UNCED Rio (+x) Summits
« for Australia, Germany, ]
India EU / APP Summits
«  explanatory factors: G8 Summits
»problem indicators®, Gleneagles Dialogue
-Key events®, ,societal IPCC Assessment Reports
feedback”

Stern Review

Cultural Events
Domestic Political Activity
International ENGO Activity
Domestic ENGO Activity

Internat. Scientific Activity
Domestic Scientific Activity

Domestic Business Activity
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Media coverage is triggered mainly by socio-politics

Triggers of media

attention for climate Internat. Extreme Weather
ch ange Domestic Extreme Weather
* showing low importance Domestic Temperature
of climate/weather UNFCCC COPs
events UNCED Rio (+x) Summits
EU / APP Summits
G8 Summits

Gleneagles Dialogue
IPCC Assessment Reports
Stern Review
Cultural Events
Domestic Political Activity
International ENGO Activity
Domestic ENGO Activity

Internat. Scientific Activity
Domestic Scientific Activity

Domestic Business Activity
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Media coverage is triggered mainly by socio-politics

Triggers of media

attention for climate Internat. Extreme Weather
ch ange Domestic Extreme Weather
* showing low importance Domestic Temperature -
of climate/weather UNECCC COPs VW YW VW
events . .
.. UNCED Rio (+x) Summits W - -
* high importance of key ]
events, esp. political EU/ APP Summits ) ] ]
events G8 Summits - - v

Gleneagles Dialogue -

IPCC Assessment Reports - v -
Stern Review - - -
Cultural Events
Domestic Political Activity
International ENGO Activity
Domestic ENGO Activity

Internat. Scientific Activity
Domestic Scientific Activity

Domestic Business Activity
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Media coverage is triggered mainly by socio-politics

Triggers of media

attention for climate

change

+ showing low importance
of climate/weather
events

* high importance of key
events, esp. political
events as well as of
political and NGO activity

Internat. Extreme Weather

Domestic Extreme Weather
Domestic Temperature -
UNFCCCCOPs VW UA'A VA

UNCED Rio (+x) Summits W - -
EU / APP Summits - - -
G8 Summits - - v

Gleneagles Dialogue -

IPCC Assessment Reports - v -
Stern Review
Cultural Events
Domestic Political Activity
International ENGO Activity
Domestic ENGO Activity

Internat. Scientific Activity
Domestic Scientific Activity

Domestic Business Activity
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A ,,societal turn“ in media coverage

Trend towards societal
issues in climate change
reporting over time
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A ,,societal turn“ in media coverage

Trend towards societal
issues in climate change
reporting over time

* not merely a science Issue Siiddeutsche Zeitung Frankfurter Allgemeine Zeitung
anymore: issue moves 100% Sother
from science desk to oo 15% e 13%
politics & economy 27% 29% 10%
B80% Sl 7% 13% OLokal News

70%

—_— 20% 16% B Culture
14%
50%
B Economics
40%
30%
B Politics/News
20%
10% 21% 16% 21% 16% D Science
0%
1996-2000 2001-2005 2006-2010 1996-2000 2001-2005 2006-2010

lvanova 2013
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A ,,societal turn“ in media coverage

Trend towards societal
issues in climate change
reporting over time

* not merely a science issue
anymore: issue moves
from science desk to
politics & economy

« content of coverage less
scientific, more political
& economic

90%

80%

70% -+

60%

50%

40%

30%

20%

10%

0%

scientific

T political

™\

AN ——
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A ,;societal turn“ in media coverage

Trend towards societal
issues in climate change
reporting over time

* not merely a science issue
anymore: issue moves
from science desk to
politics & economy

* content of coverage less 0 Thermohaline circulation
scientific, more political pis B Paleoclimatology
& economic 30 Polar bears
H Greenland
25 B Antarclica
Droughts, floods
20 W Coastal erosion
B Permafrost thaw
15 NASA
Supercomputers, models
10 m Solar cycle
B Acrosols, clouds
5 Heavy snowtfalls
0 R. Ll:ndzen
mJ. Christy
1 2 3 4 5 6. ENSO

Kirilenko & Stepchenkova 2012

Democrats, republicans
M Economics
M China emissions
M C offset verification
Copenhagen
Kyoto protocol
Voluntary, mandatory
M Carbon market
5 gMCoal energy

W Offshore drilling

M Oil companies

W Moral responsibility
M Risks to investors

1 2 3 4 5 6
A —"
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But considerable differences remain

Apart from temporal
changes and general
trends, differences in
content between
countries/regions remain
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But considerable differences remain

Apart from temporal

changes and general

trends, differences in a0
content between

. . . 35 -
countries/regions remain

30 -

. . 25 -

 inthe focus on science and

the degree of climate 20

change “skepticism” 55 |
10 -
- B
o N

Brazil China France India UK USA

Figure 1. The number of articles containing sceptical voices as a %

of the total number of articles covering climate change or global
warming, 2009-10.

Painter & Ashe
2012
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But considerable differences remain
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But considerable differences remain

Climatic Change (2010) 99:1-16
DOI 10.1007/510584-009-9605-3

Apart from temporal
C h an g es an d g en eral Dividing climate change: global warming in the Indian
trends, differences in mass media

content between Simon Billett

countries/regions remain

by framing climate change along a ‘risk-responsibility divide’, the Indian national
press set up a strongly nationalistic position on climate change that divides the issue
along both developmental and postcolonial lines.

* in the focus on science and
the degree of climate
change “skepticism”

“Kyoto Protocol gives China “We require environmental

* inthe degree of
ethnocentrism

* in the framing of climate
change between the
‘Global North’ and ‘South’

& India an unfair [economic]
advantage because they do
not face restrictions on their
emissions”

New York Times 18/12/2009

“the sense of our guiltor
culpability or reparations, |
just categorically reject that”
US Special Envoy Todd Stern
New York Times 11/12/2009

justice & we can accept only

when every human has equal

access to carbon space ...”
The Hindu 15/12/2009

“India should press for deep
and immediate emission
cuts by the U.S. and other
developed countries”

The Hindu 15/12/2009

vgl. Schmidt 2015
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Where should we be headed?

Follow the ,,societal turn“! Focus
on communication about socio- e T o
political implications more. Flogging a dead norm? Newspaper coverage of

anthropogenic climate change in the United States
and United Kingdom from 2003 to 2006

Maxwell T Boykoff

Balanced accounts of
anthropogenic contributions

Anthropogenic contributions Anthropogenic contributions
depicted as significant depicted as negligible

Figure 2 US newspaper coverage of anthropogenic climate change by year, 2003-2006, n=421
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Where should we be headed?

Global Environmental Change -
Volume 32, May 2015, Pages 126-138 [N

Follow the ,,societal turn“! Focus
on communication about socio- _ _
i . . . Network analysis reveals open forums and echo chambers in
pOI|t|CaI |mp||Cat|OnS more. social media discussions of climate change

& James R. McMurray™ ™ Tim Kurz® ™ F.Hugo Lambert?

Hywel T.P. Williams?. &

Account for the diversification of
the media! Include online, social
and mobile media as well as
fictional/entertainment content.

Tollower

Retweet

Mention

#fclimatechange #globalwarming Hagw

Activist ® Neutral ® Sceptic @ Unknown Ambiguous Unclassified
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Where should we be headed?

Follow the ,,societal turn“! Focus Canada singled out for lack of greenfng
on communication about socio-

political implications more.

Media leaks suggest the country’s
about to pull out of Kyoto Protocol

Account for the diversification of
the media! Include online, social
and mobile media as well as
fictional/entertainment content.

Account for multimodality! Include @ ara
(audio)visuals and account for LOBAL CL D

their interaction.

What is climate change?

A
1A\‘(;m CHANGE 5

CALCULATE YOIW
EMISSIONS.
cuy

mmmou o
.
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Where should we be headed?

Follow the ,,societal turn“! Focus
on communication about socio-
political implications more.

Account for the diversification of
the media! Include online, social
and mobile media as well as
fictional/entertainment content.

Account for multimodality! Include
(audio)visuals and account for
their interaction.

Connect media presentation to
consumption!

Global warming’s five Germanys:
A typology of Germans’ views on
climate change and patterns of
media use and information

pub.co.ukljourn:
DOL: 10.1177/09636625 15592558

Julia Metag, Tobias Fiichslin and Mike S. Schifer

University of Zurich, Switzerland

Alarmed Concerned Activists Cautious Disengaged Doubtful
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Where should we be headed?

Follow the ,,societal turn“! Focus
on communication about socio-
political implications more.

Account for the diversification of
the media! Include online, social
and mobile media as well as
fictional/entertainment content.

Account for multimodality! Include
(audio)visuals and account for
their interaction.

W wWorldmapper org  as

CrossMark
click for updates

Original Articles
Journalistic Norms, Cultural Values, and
Coverage of Climate Change in the Philippines

Connect media presentation to
consumption!

De-Westernize Research! And
analyse the (potential)
transnationalization of
communication.

Articles
The Story of Two Big Chimneys: A Frame

Analysis of Climate Change in US and Chinese
Newspapers
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Conclusion

Several of those challenges can be
addressed with a new kind of

interdisciplinarity

TV archives, ...

* we need to adapt our theories and
methods for that, combining

disciplinary approaches

“big” data is available: newspaper
databases, social media, even some

IPMZ - Institute of Mass Communication and Media Research
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Thank you for your attention!

Mike S. Schafer

m.schaefer@ipmz.uzh.ch; Twitter @mss7676
www.ipmz.uzh.ch/Abteilungen/Wissenschaftskommunikation.html




